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Abstract

The research aimed to examine the influence of top executive image on
customers’ decision in purchasing product. Mr. Tan Passakornnatee, who is the top
executive of Ichitan Group Public Company Limited and ready-to-drink Green Tea and
Ichitan Brand were chosen to be a case in this research. This is a qualitative study
adopting in-depth interview to gather information from ten undergraduate students of
Suratthani Rajabhat University.

The result of this study shows that taste, price, and promotion are the main
factors to influence the customers’ decision. Moreover, the Tan Passakornnatee’s image
in terms of knowledge and expertise in green tea and the moral about social
contribution support the customers’ decision process to purchase products. The image
in terms of knowledge and expertise in green tea could enhance the participants’
confidence that they receive a good quality and good taste product. While the moral
image about social contribution, the participants felt that they could partially take part in
the social contribution by purchasing the ready-to-drink green tea, Ichitan Brand. On the
contrary, the image of organizational management does not affect on purchasing
decisions.

Keyword: Image, Ready-to-Drink Green Tea, Purchasing Decision
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